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Marketing
\ Mix







Physical Goods
Service
Features
Quality Level
Accessories
Installation
Instructions
Warranty
Product Lines
Packaging
Branding

Objectives
Channel Type
Market Exposure
Kinds of
Middleman
Kinds and
Locations of
Stores

How to Handle
Transporting and
Storing

Service Levels
Recruiting
Middlemen
Managing
Channels

Objectives
Blend
Salespeople
Kind
Number
Selection
Training
Motivation
Advertising
Targets
Kinds of Ads
Media Type
Copy Thrust
Who Prepares?
Sales Promotion
Publicity

Objectives
Flexibility
Level over PLC

Geographic Terms

Discounts
Allowances






Levels of Product Augmented

Product

—_—

Installation

Packaging

Features

Core

Delivery Benefit
& Credit or
Service
Actual

Product ~roduci
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Product customer solution

Price Cost

Place Convenience

Promotion Communication
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A Model of Buyer Behavior

Marketing Mixes All Other Stimuli

Person Does or Does Not Purchase (Response)



Low involvement
Frequently purchased
Inexpensive

Little risk

Little information needed

Limited Problem
Limited Solving

Extensive Problem
Solving

Problem Solving

4 Low Involvement High Involvement

Involvement Continuum
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